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The project is both Instagram based (with global reach) and physically 
shown in the area in the UK with the highest suicide rates the previous 
year. The physical (and online) exhibitions which will run from 10th 
September, World Suicide Prevention Day, and 19th November, Inter-
national Survivors of Suicide Loss Day.

My name’s Laura Mohapi. I’m a neurodivergent, research led, multi-
disciplinary artist based in the UK. I’m an advocate for global societal 
change. I mix research with lived experience.
For A Quiet Blue Wall I’m drawing on my lived experience with suicide. 
At the age of 25, after a series of traumatic events and interactions, I 
chose to end my life. On finding myself still alive I resolved to learn to 
live better and to understand what living better meant, both for myself 
and for others facing human-made difficulties, especially those who 
are often unheard or not listened to.

The project aims to run until 2030, the year by which the World Health 
Organisation aims to reduce suicide rates.

For more information please email hello@lauramohapi.com
or visit lauramohapi.com

The project will be scaled down in its first year whilst the CIC/ Social 
Enterprise (https://theheadofapin.com) is set up ready for the following 
years.

About:
‘The North East is the suicide capital of England’
‘In Sunderland the figures went up 50%’
‘For the Tyne and Wear area [...] the total was 122, the largest ever 
number going back 20 years’. chroniclelive.co.uk 8 Sept 2021

A quiet blue wall is a suicide prevention, social engagement project 
that aims to interrupt suicidal ideation in locations where data shows a 
high level of premature loss of life through suicide. 

The project has been designed with the most vulnerable in mind. This 
is understood as an individual who is no longer connected socially, 
struggles with social interactions and is highly sensitive to social evalu-
ative judgement. The 24-hour public accessibility is paramount.

By utilising and transforming otherwise disused vacant shop windows 
to display portraits, and invite other venues around the city to also 
display portraits the project aims to raise awareness of the issue whilst 
simultaneously, invite community participation. 

I’m putting together a project proposal for the Arts Council as well as 
Spacehive Crowdfunding Sunderland and seeking sponsorship and 
Corporate Social Responsibility funding.



Paintings by artists and the general public. 

The central component is a wall of portraits and self-portraits, each 30 by 30cm, made 
using only two oil paints: Prussian blue and white. These portraits, painted by members 
of the public and myself, are a visual representation of solidarity with the individuals 
experiencing emotional and/or mental health issues. They also show solidarity for the 
continued work needed to remove the stigma around suicide and the need to address 
the underlying issues of societal harms that underpin the poor emotional health in our 
global population.

The subjects for my own paintings reflect on my personal journey and inspiring change-
makers in society who allow me to see the good in the world.

My portrait painting of subjects is done remotely. A short video walks people 
through creating their own reference photo for me to paint.

https://vimeo.com/678285739 PASSWORD: AQBW

A Quiet Blue Wall:



Timeline:
Spring - September : awareness raising

International Survivors of Suicide Loss Day

Exhibition November 19th - November 30th, Physically in a wider variety of 
local venues and online.

Objective: A further de-stigmatisation of male private struggles.

SEPTEMBER

OCTOBER

NOVEMBER

World Suicide Prevention Day 

Exhibition September 10th - September 30th: 
Online and Physically in shop windows and heritage buildings. Portraiture 
and Wall Poetry. Accessibility, community reach focused exhibition.

The main objective of the project is to have 
high risk individuals prevented from taking 
their own lives. 

Actioning: Target Demographic

Engagement with local arts organisations and the community ahead of No-
vember, which is fastly becoming recognised as the month of male physi-
cal, mental and emotional health awareness.

Participants will be asked to donate their portraits for the following years 
exhibition (in a new highest suicide rate area). This allows for the project to 
grow and raise greater awareness over the years and have communities 
supporting one and other.

The high risk demographic are the hardest to reach. 

Aims: Engage with the wider community to encourage males to include 
themselves, be it by having their monochrome portrait painted by a loved 
one or, ideally, painting their own self portrait for the International Survivors 
of Suicide Loss Day Exhibition.  

This is an initiative to engage the target demographic of males aged 35- 44 
but as the rate of male suicide is far greater than females it is also aimed at 
males in general.

Males are invited to have their face included to represent the importance of 
male mental and emotional health and the connection between that and 
positive male behaviour - a much needed public recognition of positive 
male role models. 



https://vimeo.com/683773379

PASSWORD: AQBW

Moving image 
work will be an 
intrinsic element 
of the project.

Instagram will 
be an intrinsic 
element of the 
project.

https://vimeo.com/685841737

PASSWORD: AQBW
https://vimeo.com/686105646

PASSWORD: AQBW

Instagram:



Outcomes:

In the areas with highest rates of suicide in the UK:
The residents know unequivocally that other people care about private 
suffering and struggles.

A resource of resources:

Targeted Local Portraits: local community changemakers with connec-
tions to resources available to individuals regardless of any financial or 
educational background or personal economic circumstances.

Networks and inspiration

Objective: New skills and interests that require a length of time to de-
velop at relative low cost but are not objective judgement based.

National and international Portraits: awareness of changemakers and 
forward thinking endeavours towards actioning of improvements to our 
global society.

Connections between those with lived experience in a non-obtrusive 
manner.

I’ve found there’s a kinship between people with this type of lived expe-
rience (suicide). According to WHO, people with past suicide attempts 
remain the highest group at risk of suicide. Non-obtrusive connections 
are important. 

Connections between people with lived experience of systemic preju-
dice that results in social and economic exclusion. This is a high risk 
demographic.

Objective: Re-framing self relationship of lived experience. De-stigma-
tisation.

A greater public awareness of the changemakers in the area and a 
public coming together of these people and organisations. 

A place of equality that elevates the personhood above societal ine-
qualities.

Objective: An opportunity to contribute and support others.

1st Year Project Goals: A minimum of 12 different locations of 
portraits around the city including one Heritage site.

A minimum of 300 portraits.



Objective: interrupt sui-
cidal ideation. Remove 
stigma of emotional and 
mental issues and remove 
stigma of financial ine-
quality’s that result in not 
having digital communica-
tion. 

Research shows that suicide rates increase in Spring - Summer

Interrupting suicidal ideation

‘The prevention of suicide has not been adequately addressed due 
to a lack of awareness of suicide as a major public health problem 
and the taboo in many societies to openly discuss it.’

‘Raising community awareness and breaking down the taboo is 
important for countries to make progress in preventing suicide.’

https://www.who.int/news-room/fact-sheets/detail/suicide

Non-Digital: Letterbox

Letterbox leafleting

EXAMPLE:



Developed over first year of the project

Along with a ‘how to’ on a simplified classic approach to 
portrait painting there will be examples of expressive por-
traiture from a variety of people from different backgrounds 
accompanied by short personable interviews. The objective 
is to breakdown any perceived elitism or reasons someone 
may put forward for excluding themselves from the project.

‘...the toxic link between financial difficulty and mental 
health problems’.

‘Over 100,000 people in England every year attempt to 
take their own life whilst struggling with problem debt.’

Reframing non-digital due to poverty

Free on-loan book: Connection and sustained contact with 
High risk individuals

Non-Digital: Community Book

moneyandmentalhealth.org



Third Bloom: Quiet Words

Collaborator, Third Bloom’s arresting poetry 
will be placed in various locations around 
the city, from World Suicide Prevention Day.



World Suicide Prevention Day: Empty Shops and Heritage

Empty, disused, unkempt, visual eyesores of vacant properties in our shared 
public spaces negatively impact our emotional wellbeing. If our towns and cities 
look like prosperity has left on the last train, to never return, an increase in an-
ti-social behaviour is inevitable. Our energy levels and sense of self-worth work 
in tandem with our environment.

Data shows that there is an increase in suicide in areas that are said to be areas 
of depravation. It is in these areas that greater thought needs to be given to dis-
used shops if the suicide crisis is to be seriously addressed.

With the most vulnerable in mind 24-hour public accessibility is paramount.



Access will only be needed to place display 
boards.

Window vinyls are external.

Appearance through-
out exhibition period.

Option to retain shop 
transformation post 
exhibition.

2320 x 3477.5 mm
4705 x 3477.5 mm

Guide Window sizing

The heritage sites are a 
metaphor for patience, 
restoration, bringing some-
thing back to balance and 
the idea that it takes more 
than one set of hands to 
repair something precious. 

It is my hope that over 
the years the project will 
develop to include the 
transformation of vacant 
heritage buildings



Gardners take 
impeccable care 
of the properties 
they bring their 
magic to. For 
more information 
please visit www.
gardners.co.uk

A Quiet Blue Wall is a 
Climate Crisis aware 
project.



Non creatives: target demographic

Frames designed to be assembled by 
community volunteers.

Climate Crisis Aware

The frame pieces are made 
from plastic packaging found in 
the ocean transformed by the 
wonderful  

A) 20@ 375 mm x 40 mm

B) 8@ 290 mm x 40 mm

C) 12@ 290 mm x 80 mm

12 sets of frames

one fram
e set

For various more conventional exhibition spaces:

3 full 3mx1.2m x 32mm sheets
making

Realised with the talent 
and generous support of 
https://cncprojects.co.uk

https://smile-plastics.com



Augmented Reality:

Changing suicidal ideation
I’ve been on a journey developing the concept of the use of AR. It’s metaphor was in-
spired by the re-wilding that’s taking place in Sunderland and some dialogue from an 
Agatha Christie, Miss Marple, of a weed is only a flower grown in the wrong place.
 
Knowing that this was going to be a major Financial investment in the project it’s been 
very important to design it to be as utilitarian is possible without compromising on a uni-
versally high quality Visual communication. 

The AR art work has been designed to be able to scale up or down and placed globally, 
to be used to raise awareness to the suicide crisis and, ideally, aid in the (crowd) fund 
raising.

Reference for appearance of flowers.

Scalable design; from billboard or 
window vinyl size, to flyer or appear-
ing in a magazine or newspaper.

AR grows flowers to cover 
the dark green surface and 
beyond. Butterflies and bees 
flutter and buzz around it.

The design can be printed to an 
A4 piece of paper and be placed 
anywhere, from doctors wait-
ing rooms around the country to 
cafes or newsagents shop windows.

I would make contact with the nu-
merous mental health and suicide 
prevention organisations around the 
country to invite them to print the im-
age and participate with the project.



Workshops:

1st Year Project Goals: A minimum of 3 in-person workshops.

A minimum of 1 online workshop.

More details for follow...



Laura Mohapi

2022

‘The global median number of mental 
health workers per 100,000 population 
has increased slightly from nine work-
ers in 2014 to 13 workers per 100,000 
population in 2020. [...] with the num-
ber of mental health workers in high-in-
come countries more than 40 times 
higher than in low-income countries.’
https://www.who.int/news/item/08-10-2021-who-report-highlights-global-shortfall-in-investment-in-mental-health

This oversight of the emotional and mental health benefits of the 
cultural and creative sectors in terms of suicide prevention is at 

the detriment of mental health workers.

The Cultural and Creative sectors, for far too long, have been 
undervalued in general but specifically in terms of suicide pre-

vention.

A Quiet Blue Wall

Creativity is an essential part of a healthy, balanced society 
and has an important role to play in positive behavioural 
change and self-worth necessary to interrupt and reduce 

suicidal ideation.

From who.int.com
‘Suicide prevention efforts require coordination and collabo-
ration among multiple sectors of society, including the health 
sector and other sectors such as education, labour, agri-
culture, business, justice, law, defence, politics, and the 
media. These efforts must be comprehensive and integrated as 
no single approach alone can make an impact on an issue as 

complex as suicide.’



Screenshot from Spacehive








